&

NAGH®
SenTa

23.05.1990

IMPORTANT: FOR A BETTER EXPERIENCE, PLEASE OPEN THE PDF ON A PDF READER AND ALLOW VIDEO PLAYBACK IN YOUR PDF READER SETTINGS Ly

IF YOU WANT TO KNOW MORE ABOUT ME VISIT WWW.NACHOGENTINI.COM



HL, 1 M NACHO GENTINL
A SELF MOTIVATED
DESIGNER URUGUAYAN,

1 LOVE DOGS FASHION
& CHAI..L.ENGES :




SOME WORKS .01

01 Urban Haus Labels 2021 Graphic & Industrial Design
02 Urban Haus Graphics 2021 Graphic Design
03 Urban Haus Clothing 2021 Graphic & Textile Design
@4 Allie SS23 Campaign 2022 Graphic Design, Communication & Video Edition

O5 Harrington SS23 Campaign 2022 Graphic Design, Communication & Video Edition




06 Peugeot Campaigns 2022 Graphic Design, Communication & Video Edition

07 Opel Campaigns 2022 Graphic Design, Communication & Video Edition
08 BYD Campaigns 2022 Graphic Design, Communication & Video Edition
09 Parao Ecoresort Branding 2022 Graphic Design

10 Cerro Chapeu Batovi Branding 2018 Graphic Design




©1 Urban Haus Labels 2021

Client
The Urban Haus

Year
2016/2021

Location
Montevideo, Uruguay

Team
The Urban Haus Design Dept.

Selection of labels & patches that

I designed during the 5 years in which
I leaded The Urban Haus Design Dept.,
one of the most important brands in my
country, with stores in USA, Spain,
Paraguay and Central America.
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Swimwear and summer edition.
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02 Urban Haus Graphics 2021

Client Selection of designs working as a team
with textile designers, coordinating

Urban Haus
production with suppliers, monitoring

Year

2016-2021 the process and brand communication
campaigns.

Location

Montevideo, Uruguay

Team
The Urban Haus Design Dept.
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035 Urban Haus Clothing 2021

Client Selection of patterns, graphics and
Urban Haus embroidery designs made for the same
Year brand.

2016-2021

Location

Montevideo, Uruguay

Team
The Urban Haus Design Dept.






Women swimwear pattern design.
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Men swimwear & shirts pattern design.
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Women summer collection pattern design.
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Tees & hoodies printing & embroidery design.
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04 Allie SS235 Campaign 2022

Client SS235 Campaign for Allie, a casual women's
INDUTOP clothing brand.

Year

2022

Location

Madrid, Spailn

Team
Plataforma
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05 Harrington SS235 Campaign 2022

Client SS23 Campaign for Harrington, a casual
Harrington men's clothing brand.

Year

2022

Location

Buenos Aires, Argentina

Team
Plataforma
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06 Peugeot Campaigns 2022

Client TV, press & social media campaigns for

Peugeot Uruguay Peugeot Uruguay.

Year
2022

Location
Montevideo, Uruguay

Team
Plataforma
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PEUGEOT 2008 FELINE 1.6 VTI
UsSD 25.990

PEUGEOT 2008 FELINE 1.6 VTI BVA
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LIMITED EDITION %
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07 Opel Campaigns 2022

Client TV, press & social media campaigns for
Opel Uruguay Opel Uruguay.

Year

2022

Location

Montevideo, Uruguay

Team
Plataforma
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08 BYD Campaigns 2022

Client TV, press & social media campaigns for
BYD Uruguay BYD Uruguay.

Year

2022

Location

Montevideo, Uruguay

Team
Plataforma
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09 Parao Ecoresort Branding 2022

Client Sustainable hotel architecture project,
Parao Ecoresort located in a protected area of Uruguay.
Year

2022

Location

Montevideo, Uruguay

Team
Freelance



PARAO

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam no-
nummy nibh evismod tincidunt ot lasoreet dolore magna aliguam erat wvolutpat.
Ut wisi enim ad minim veniam, guis nostrud exerci tation ullamcorper susci-
pit lobortis nisl ut aliguip ex ez commpdo copsequat.

= sutem vel sum iriure dolor in hendrerit in yulputate velit esse

F_ conseguat, wel illum dolore eu fewgiat nullz facilisis =t vero

® accumsan et iusto odio dignissim qui blandit pressent luptatum
lenit augue duis dolore-te feugait nulla facilisi.Blandit prassent
zzril delenit avgue duis dolore te feugait nulla facilisi.

ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam no—
nibh suismod tincidunt ut laoreet dolors magna aliguam erat yolutpat.
enim ad minim veniam, guis nostrud exerci tation ullamcorper susci-
portis nisl ut aliquip ex ea commodo consequat. Duis sutem wel aum
dolor in hendrerit in vulputate velit esse mote feugsit nulla faci-
) Consequat.
psum dolor sit amet, consectetuer adipiscing elit, sed dism nonummy
ismod tincidunt ut laorest dolore magna aliguam erat volutpat. Ut
im ad minim veniam, guis nestrud exerci tation ullamcorper suscipit

nisl ut aliguip ex e3 commodo consequat. Duis autem vel eum iriure

- .r-"_"'l—-.

Pantone 553 U

Pantone 7405 U

Pantone 75849 L

Pantone 5205 U




Inspired by the chromatic nature of the local
landscape. Parao is a low enviroment impact
project, in order to give prominence to what really
matters: enjoying a unique place.

S 32°54°53"°
0 53°577°37"°

Map of the river and coordinates.

It also focused on orchid species endemic to i i i ) .
the region. (Sketch of Trichocentrum pumilum) Pattern and illustration inspired by the orchids.
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Branding elements.
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VERDADERO ENCUENTRO NATURALEZA

JUAN GOMEZ
GERENTE GENERAL

RUTA 8 KM. 335
+598 99 839 688

ECORESOKT
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este preciso lugar, fue ia proximidad con el ar
conacido ya por aguel entonces (ano 18980 como

o Parado. De sus riberas se extrasria la aren

su lecho &l canto rodado, del monte la madera

sus banados la paja, para las primeras y poster
construcciones. De su cauce saldria ese
elemento gue es el agua, gue Llenaria los bar

de los aguateros gue la vendizn en la poblacid

Mace en la cuchilla de tercer orden denominad
Arbolite, que wiesne a ser una bifurcaciom g
cuchilla de segundo orden limitante al norts

este de 1la cuenca del arroyo que describimo

extiende hacia el sudesste y rinde
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10 Cerro Chapeu Batovi Branding 2018

Client Cerro Chapeu 1s located on the formation

Cerro Chapeu Wines of soils called “Batovi Dorado”, where
red and deep sandy soils of low fertility

Year are characteristic, considered to be

2019 among the oldest in South America. Plot
Tl was identified years ago as the best

Location Tannat in Cerro Chapeu. Ripe grapes of

Montevideo, Uruguay Low production, harvested by hand.

Team

Freelance







The final design includes characteristic elements of the region, such as the height
map of the land where it is grown applied as a texture, the red eagle native to the
region, the coordinates and references to the exact points from which the T1l grapes
are extracted.

Handrawn heights map of the zone.




Handrawn red eagle.

BATOVI

TANNAT T 1
SINCLE VINEYARD
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TANNAT T 1

Batovi: Cerro Chapeu estate it’s placed on the' soil formation named
Batovi, where deep red sandy soils of low fertility are characteristic and
considered the oldest soils of South America.

T1: This Single Vineyard was identified as the best block of Tannatwithin

Cerro Chapeu estate. We have now 40 years of experience in this unique 8 |

location.

Mature grapes of low vields, handpicked and vinified with low input
winemaking technologies, helped by gravity, bottled with minimal

= handling result in a sensory complex wine. An elegant chewy full body

Tannat. Enjoy it at 18°C.

Buteogallus
meridionalisis: this

/7
bird is nesting over ? Lt
the T1 Tannat Block e

since we can | |
1
remember. Francisco Carraus owner winemaker |

PRODUCED AND BOTTLED BY
BODEGA CERRO CHAPEL.
PRODUGCT OF URUIGLIAY. INAWI 1358
www.carrochapeu.com

GOVERNMENT WARNING: ﬁﬂ ACCORDING TO THE SURGEON GENERAL, WOMEN

SHOULD MOT DRINK ALGOHOLIC BEVERAGES DURING PREGNANCY BECAUSE OF THE

RISK OF BIRTH DEFECTS, (2) CONSUMPTION OF ALCOHOLIC BEVERAGES IMPAIRS YOUR

ABILITY TO DRIVE A CAR OR OPERATE MACHINERY, AND MAY CALISE HEALTH PROBLEMS.
CONTAINS SULFITES - IMPORTED BY Francisco Carrau, MANHASSET, NY
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Beber con moderacion. Sivas a conducir no tomes alcohol. Prohibida su venta a menores de 18 anos



Name: Jose Ignacio Gentini
Age: 32 years

Education: Graphic Design (Degree)
(Universidad de la Empresa, Montevideo)

Born: Montevideo, Uruguay

Citizenship: Uruguayan & Italian

Languajes:

Portuguese
(Nivel 2 CELPEBRAS, Univ. Federal do Rio de Janeiro)

English

Spanish
(Native)

Others:

« Marketing

(Fundacao Getulio Vargas, Rio de Janeiro)

« Internal and external politics of Brazil
(Escola Naval, Rio de Janeiro).

Experience:

Over the years I have worked for fashion brands (Urban Haus,
Stadium, Daniel Cassin, Allie, H&M), automotive (Peugeot, Opel,
BYD) , hotels (M Gallery, Sofitel), wines, events, focused on
branding, product design, socilial media communication, advertising
editing, clothing design, web design and more.

5 Freelance (since 2014)
S Trip Studio (2 years)

s The Urban Haus (5 years)
s Plataforma (Since April 2021)

Software Skills: Interests:
Adobe Illustrator Illustration
Adobe Photoshop Editorial Design
Adobe Premiere Web
Adobe After Effects Product Design
Adobe InDesign Photography
Figma Packing
Mailchimp Visual Identity
’ages Social Media
Powerpoint Fashion
Video editing/post
Typography

Motion graphics

hello@nachogentini.com +598 93 839 688 www . nachogentini.com




IF YOU GOT HERE,
HANK YOU
FOR TAKING THE TIME
TO SEE MY WORK :)
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